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FARM ANIMAL WELL-BEING: 
SETTING THE WHEELS OF CHANGE IN MOTION 
Over the past year we've achieved important campaign objectives. More importantly, perhaps, we've 
been able to set in motion machinery which is beginning to reduce farm animal misery and reverse 
the terrible downward trends of past decades. 
Our recent campaigns have helped push the largely 
ignored farm animal issue towards center stage, where 
it rightfully belongs. They have also brought about 
significant improvements for millions of animals after 
decades of ever worsening conditions. 
In the 1980s our lab animal campaigns led to the 
scientific mainstreaming of alternatives. We now see 
opportunities to apply chis proven formula to the 
suffering of more than seven billion animals raised 
for dinner. 
CAMPAIGN ENDS FACE BRANDING 
An opportunity co apply that formula appeared in 
late 1993 when the US Department of Agriculture 
proposed to expand their requirements for the face 
branding of cattle imported from Mexico. We 
launched a public awareness campaign to first stop 
the proposed expansion and to then abolish the 
entire program. 
We placed full page ads in The New York Times, 
The Washington Post, The Washington Times and in 
animal advocacy publications. The resulting public 
our.rage exceeded all expectations. 
After the first New York Times ad appeared on 
March 15th, 1994 Secretary Espy's office 
acknowledged getting at lease a thousand phone calls 
within cwo days. And they kept coming. 
This outpouring of anger from the general public 
was clearly impressive. The USDA cancelled their 
proposed expansion of the Mexican face branding 
program. In fact, by September 1994, in a complete 
reversal, the USDA had generated a new proposal to 
eliminate the Mexican face branding program 
altogether. 
The following month, we ran a second round of 
ads asking the public to provide written support for 
che new proposal co end the Mexican face branding 
program. This cime, the response was even more 
overwhelming. By che end of the 60 day comment 
period the Federal Register reported that the USDA 
had received more than 12,000 written comments, 
not counting petitions. A sampling of the 
correspondence suggests that these writers represent a 
broad cross-section of the public. Clearly, the USDA 
goc the same message. 
BEYOND FACE BRANDING ..• 
On Dec 16th, 1994 USDA officials signed a rule 
abolishing the requirement to face brand the million 
steers imported each year from Mexico. However, a 
smaller number of domestic cattle conrinued to be 
face branded as part of national disease control 
programs. 
Following our discussions with decision makers at 
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rhe USDA, they proposed co end face branding of all 
domestic cattle. And on September 19th, 1995, the 
Federal Register published the Final Rule, effective in 
30 days. This completely eliminates che face branding 
of all cattle. We see chis as a historic reversal in a 50-
year trend of ever greater farm animal suffering. 
Building on this constructive dialogue, we 
expressed our thanks to the USDA with full page ads. 
And this has opened additional doors. There's the 
recognition char we are looking to work together co 
solve problems. 
FARM ANIMAL WELL-BEING 
TASK FORCE LAUNCHED 
The face branding campaign affected millions of 
animals. Our dialogue with the USDA offers oppor­
tunities co upgrade che lives of literally billions more. 
One of these opportunities is an incernal USDA cask 
force co address the well-being of farm animals across 
the board. 
On September 8, 1995, then uSDA Assistant 
Secretary for Marketing and Regulatory Programs 
Patricia Jensen held the first meeting of the USDA 
Inceragency Animal Well-Being Task Force. The goal 
of the group is to develop voluntary guidelines co 
improve conditions for farm animals in all areas. 
We see this as reason for optimism! 
As we noted earlier, the face branding campaign 
clearly struck a nerve with the American public. 
Public concern for farm animals has just been 
quancified by a survey done for us by the Opinion 
Research Corporation of Princeton, N.J. 
90% OPPOSE TODAY'S FACTORY FARMS 
Among the findings: 
o A huge 93% of US adults believe that farm 
animal pain and suffering should be reduced as 
much as possible, even though the animals are 
going to be slaughtered. 
o Nine out of ten adult Americans disapprove of 
current methods of raising food animals in spaces 
so confining that sows and calves are unable to 
even turn around and that laying hens are unable 
to stretch their wings. 
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o More than eight out of ten people think the meat 
and egg industry should be held legally 
responsible for protecting farm animals from 
cruelty. 
o 58% of adult Americans feel char fasc food 
restaurancs and supermarkets, who profit by 
selling meat, should also be held legally 
responsible:. 
o 91 % think the USDA should be involved in 
protecting farm animals from cruelty. 
LOOKING AHEAD 
In approaching the USDA we were able to build on 
earlier campaigns, including our successful iniciacive 
co replace most of the shackling and hoisting of 
conscious animals with the much less traumatic 
upright restrainer systems. And our joinc effort with 
Franklin Research & Development Corp which 
pressured McDonald's to require their suppliers co 
implemenc certain standards that take into account 
the most basic needs of farm animals. 
o We are currently urging ocher major companies 
that profit from animal agriculture to follow 
McDonald's initiative. Our recenc survey should 
help provide che leverage to accomplish chis goal 
and further encourage the USDA co respond to 
public concerns. 
o We concinue co dialogue with USDA decision 
makers and are encouraging their emerging cask 
force co launch an audit of farm animal practices 
co assess opportunities for improving conditions 
for billions of farm animals. 
o We recently spoke co the Board of the New York 
Scace Veterinary Medical Society (NYSVMS) on 
che responsibilities of veterinarians to upgrade the 
lives of farm animals. Current veterinary practices 
tend- co accommodate industry's economic 
interests while ignoring the individual animal's 
physical and behavioral needs. And there was 
sufficient positive response and interest to follow 
up with an article in their publication. NYSVMS 
is encouraging their members to discuss these 
issues. 
The USDA is listening! 
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\'<le are collabor:uing with an attorney to publish ;ind disseminate a study on the legal status of farm animals, documenting chat present USA laws are of no help to the cruel realities suffered by seven billion farm animals. 
=> We are preparing aggressive ad campaigns which will use the findings of ARI's farm animal survey. As noted earlier, nine out of ten adulr Americans reject raising animals in spaces so confining chat sows and calves are unable co even curn around and chat laying hens are unable co screech their wings. We believe these practices are now viable candidates for change. 
o Based on our earlier positive experience with centers for alternatives co lab animals, we are discussing similar centers at major universities that would focus on food for the future as well as farm animal well-being. 
o While campaigning co reduce the pain and distress of farm animals, we are energetically promoting the vegetarian lifestyle through advertisements, articles and speaking oppor­tunities. We encourage school and company cafeterias as well as fast food chains and supermarkets to offer more vegetarian options. We lobby youth oriented and mainstream media to tell the "mear is misery" story. And we urge environmental activists to promote non-violent food. 
A PICTURE IS WORTH 
A THOUSAND WORDS! But words alone are nor enough. They cannot bring the grim realities of factory farming co the public. As The Economist cover story (August 19, 1995) observed, "What television did for the opponents of the Vietnam war the videocassette recorder has done 
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for the animal-rights movement." While there's no shortage of visuals of lab animal horrors, there's the need for photos, videos, and commercials documenting the suffering of the billions of farm animals. With chat in mind, we are in discussions with photographers and film makers. As we discussed earlier, our face branding campaign was swift and totally successful because we obtained photos of the faces of the steers being torched. The public responded with shock and outrage. At chis time, the movement's most urgent need is to document the entire factory farming nightmare. And have it shown in every community from San Diego up co Maine. 
STRATEGY FOR THE 
NON-VIOLENT DINNER TABLE: 
REPLACEMENT, REDUCTION & REFINEMENT Our ideal is a non-violent dinner table. Wouldn't we all rather stroll through apple orchards than stumble· through slaughter-housos? We actively and urgently encourage the public to upgrade co a meadess diet for ethical reasons. Bue the reality is chat eating habits tend co change slowly and so we also promote part­time vegetarianism by eating fewer animals. And as long as people continue to consider animals as edibles, we will relentlessly pressure industry and government to develop, promote and implement systems chat reduce their suffering. 
THANKS 
Our coalition's success is the result of generous, ongoing 
contributions of time, expertise, and/ or financial support 
from The American Society for the Prevention of 
Cruelty to Animals, the Bernice Barbour Fdtn, The Helen V. Brach Fdtn., Roger A. Caras, Barbara S. Oapp, Mark 
Graham, John A. Hoyt, The Humane Society of the 
United States, Paul G. Irwin, Sid and Helaine Lerner, 
The Massachusetts Society for the Prevention of 
Cruelty to Animals, Elinor Molbegott, the William and 
Charlotte Parks Fdtn., Linda W .  Petrie, Bernard E 
Rollin, Andrew N. Rowan, Marilyn M. Simpson Trust, 
Peter Singer, the Summerlee Fdtn., Gus W .  Thornton, 
Jeanne Waller, Palmer Wayne, Joan Zacharias and others too numerous to mention. 
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